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REVOLUTIONARY
PACKAGING SOLUTIONS:

Discover Packaging Innovations & Empack,
featuring Contract Pack and Fulfilment

The ONLY annual event in the UK that drives business and innovation across the complete
packaging journey. The primary aim of the 3 events is to offer a platform for specialists in the
packaging industry to showcase, deliberate, and explore products and services that aid every
stage of the packaging process; from initial concept and design to production, packing, logistics,
and fulfilment.
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PACKACING CONTRACT PACK
INNOVATIONS @ EMPACK & FULFILMENT
Packaging Innovations is the Empack provides a unique Contract Pack & Fulfilment
largest annual event connecting platform for manufacturing highlights the advantages of
packaging specifiers and buyers suppliers to connect with outsourcing to bring products
with the suppliers, new materials directors of packing and filling to market, as an alternative
and the expert knowledge to operations and understand the to investing in machinery,
inspire the future of their brand's key trends and design challenges  additional staff and premises
packaging that will help plan future projects

‘ ‘ It really was a fantastic two days! The atmosphere across
the show has been electric, and there has just been this
determination to make things happen and do business right
from the get-go.

More exciting plans are already afoot for 2025, and we will

announce those in due course, but for now, we are all ears to
feedback, as listening has always been at the core of our ability
to serve the packaging community better. , ,

Naomi Stewart

Marketing Manager
Packaging Innovation and Empack
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TOP JOB FUNCTIONS ATTENDING
PACKACGING INNOVATIONS AND EMPACK

Other 6%

Marketing/brand
New product management 8%

development/R&Dt 7% Logistics/supply chain

Production/ 5%

operations 7%

Packaging development/

innovation 19%
Procurement/

purchasing 12%

CEO/MD/management
37%

TOP BRANDS ATTENDING PACKAGING
INNOVATIONS AND EMPACK
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WHERE ARE OUR VISITORS FROM?
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WHERE OUR BUYERS ARE FROM?

1% 12% 14% 14% 21%

Food

Consumer DIY and home Chemicals and White label and Printing and Foodservice and Personal care,

electronics improvement petrochemicals private label publishing restaurants hygiene, cosmetics
products & beauty
Automotive Luxury goods and Clothing, fashion Pharmaceuticals Industrial Household and Drinks
components and fine jewellery and accessories packed goods FMCG products

- .
MAIN REASONS

WHY OUR VISITORS
ATTENDING “ -

43% Talk to existing suppliers \1
<25

s
i

45% Find new suppliers

35% find new products and innovations

55% Networking with peers and suppliers

Attend conference / speaker sessions
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DRIVING THE FUTURE OF PACKAGING

INNOVATIONS

Packaging Innovations is the event that caters to the latest primary and secondary packaging trends in the
FMCG industry. It offers a platform for you to showcase your products in the food and beverage, personal
care, household, pharmaceutical and e-commerce sectors. The show is an unparalleled meeting place for
suppliers to build relationships with key decision-makers, expanding their customer portfolio with new
projects and clients, as well as maintain relationships with existing buyers. Packaging Innovations will
feature three focused zones in 2025; Food Service, Label & Print and new for this year, Smart Packaging.

I13%] SMART PACKAGING

Shaping the future of packaging, this zone unites
innovators and leading suppliers of smart packaging
solutions. Designed for suppliers who offers smart/
intelligent packaging solutions such as NFC chips,
RFID tags, and AR, it is the ideal environment to
showcase interactive and unique packaging that
provides a futuristic experience for customers and
brand owners alike.

FOODSERVICE

Gain direct access to the UK's leading retailers and
food-to-go outlets at the Foodservice zone. The
zone is perfect for suppliers who have solutions
for the rapidly expanding food to go market

and will attract buyers and specifiers seeking a
stronger focus on sustainability, shelf life, disposal/
recyclability and much more.

LABEL & PRINT

The production process is pivotal in the success of
the end product. The zone brings together suppliers
of machines, software, materials, consumables and
production related solutions across label, corrugated,
flexible packaging and print finishing. Meet and
connect with leading converters and brands who
want to invest in new technology and diversify their
production capabilities.

[+
Supported by fpﬂ

SOME KEY JOB FUNCTIONS ATTENDING

Head of Innovation
Research and Development
Business Development
Head of Digital

Project Managers

Packaging Technologist

SOME KEY JOB FUNCTIONS ATTENDING

Head of Procurement
Buyer

CEO/Managing
Director/Owner

Head of Sustainability

Head of Corporate
Social Responsibility

SOME KEY JOB FUNCTIONS ATTENDING

Head of Production

Head of Operations
(Post & Pre-Press)

C-Level Decision makers
Software Managers

A
Head of R& D [

%I
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We engage in a comprehensive marketing and PR initiative leading up to the event, aiming to attract
senior packaging decision-makers involved in purchasing, design, development, and operations. Our
campaign involves collaborating with industry organizations, placing advertisements, inserts, and editorials
in prominent trade publications, sending out emails, utilising online advertising channels, conducting
direct mail campaigns, and generating social media exposure.

What PR content was produced?
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HERE’S WHAT
OU R EXH I BITO RS ‘ ‘ We're really happy! It's our first time
HAD TO SAY here and we didn’t know how it would go,

but it's been very busy, we've talked with
many people and for a business with a
big footprint here in the UK - we have four
plants - its a very important event for us.
We've talked with many people and have
o established lots of contacts, so we’re really
o happy with what the show has done for

Saica Flex.

of exhibitors N

rebooked onsite Miguel Angel Dora

General Manager of Saica Flex GGlCﬁ

‘ ‘ | used to come here even prior to

us having our own booth, and I've always
found it fantastic. The level of conversation
and discussions you have here fully reflects
what is going on in the UK, and we need to
look at all the stakeholders to understand
what customers in the market expect from

‘ ‘ | think the show is very

good, it’'s well organised and the
attendance for the first day was
excellent. We had a wide variety
of people come to the stand and

us and how we can help them. It's a very
big and important exhibition for the UK and
the packaging industry.

Monica Batistella

Sustainability Manager at
Taghleef Industries

hopefully we will be doing some
good business. Overall the show
itself is first class.

Teresa Baena
EMEA L&P Marketing
Manager, HP

THANK YOU TO OUR
2024 SPONSORS

allpacks ( coppice mgroup simply Luxe @7 Q Cullen

SUSTAINABLE PACKAGING
W' NOW
%CARWNS PLASTICS

s OPRL @ ) istvies
————————

Food & Rural Affairs
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THREE CONTENT FOCUSED STACGES

CIRCULAR ECONOMY This stage focused on sustainability e nfn:x\.._ .

objectives, within the context of packaging; offering a 360-degree view of the CIRCULIRR N
full sustainability loop. Circular economy experts and organisations provided
ECONOMY STAG

a detailed definition of circularity, discussed key legislation, processes and
business models in detail

INNOVATION & DESIGN Design is at the heart of packaging

innovations. Visitors revelled in future trend predictions, examples of
innovative pack designs, and new materials & sciences, from key industry
experts leading change in the way we produce and consume product
packaging

SUPPLY CHAIN AtThe Supply Chain stage, industry experts covered
core Empack topics from machinery models and uses, to automation,
contract packing & filling services, logistics, system integrators, and more, to
provide a 360- view of production optimisation

HEADLINE SPEAKERS

Ben Edmonds Hugo Lynch

Ex Dyson Abel and Cole

Abel&&cole

Fraser Doherty MBE
BEER 52

BEER53

Nicola Jones
Tata Steel
TATA STEEL

Helen McFarlane Tom Barton

McDonalds Honest Burgers

‘ ‘ So I've had lots of sessions over the course of today, a well attended show. Lots of good stands,
I think the sustainability and innovation messages coming over loud and proud.

Jon Rahman
General Manager, Smurfit Kappa
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Chris Yapp
Director at TRI-LOCKER

Abigail Sawyer-Parker
Packaging Technologist at ProAmpac

TRAILBI TRAILBLAZER
The announcement of a trio of Future w I N N E Rs
Trailblazers capped a remarkable two
Innovations & Empack 2024. The
inaugural award winners were joined Lucy Boston
on the Circular Economy Stage on the Head of Marketing & Communication at
final day of the UK's flagship packaging Carlton Packaging
Roe, Directors at Mercury Search and
Selection, and Packaging Group at IOM3'’s
Chair, Jude Allan. Each of the trailblazers
were each considered enthusiastic
away with a coveted award, having driven
innovation from a consumer perspective
in their respective roles.
‘ ‘ It’s been a fantastic show. It's
to faces. Obviously, a lot of our work
is done online, we meet people in
zoom calls, So it’s been a really good
opportunity to actually get to meet

days at the record-breaking Packaging
exhibition by Dani Novick and lan
champions for packaging and walked
been great to meet people put names
people talk about it and see what

innovations are out there.

Jon Wells
Sustainable Packaging
Manager, ASDA
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PACKAGING
INNOVATIONS



Featuring

PACKAGING

INNOVATIONS EMPACK CONTRACT PACK

THE FUTURE OF BRANDED THE FUTURE OF PACKAGING & FULFILMENT
TECHNOLOGY

& INSPIRATIONAL PACKAGING

‘ ‘ The show is well laid out,
everything looks pleasant, and

people are very open to talk.
Yo U R They are top-tier. It's good to
talk to different suppliers and
get different perspectives. I'm
STA N D enjoying it so far.

Joseph Harris ‘:‘,'

1»1258& 13|.3 Feb.ruar:y 2025 B cialis: MorFiSons
, BiIrmingham

CONTACT HE TEAM

Chris Newhouse Burcu Kaman Kit Cooper
Head of Sales Sales Manager Senior Sales Executive
+44 (0)20 3196 4413 +44 (0)20 3196 4271 +44 (0)20 3196 4412
Chris.Newhouse@easyfairs.com Burcu.Kaman@easyfairs.com Kit.Cooper@easyfairs.com

Natasha U’Ren-Ashdown Naomi Stewart Jennifer Burley
Sales Executive Marketing Manager Commercial Director
+44 (0)20 3196 4397 +44 (0)20 3196 4255 +44 (0)20 3196 4433
natasha.urenashdown@easyfairs.com Naomi.Stewart@easyfairs.com Jennifer.Burley@easyfairs.com
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