The POWER of Colour
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color is a subjective and cultural sensation

we don't all see the same colors
Colors do not generate the same emotions for everyone



Color importance for branding myth or realty ?
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Color coherence between content and pack ?

Cohérence ’ Fantasy, rupture ?
With fragrance



Digital Color workflow communication for Packaging Defining Our Destiny

1 Choix et communication des couleurs

» Définir des attentes claires dés la conception

* Fichier cxf ( plutot que Valeur L*a*b* )

* Bibliotheques Pantone numériques ( plutdt que guide papier )

* Pantone Live : 50 bibliotheques dépendantes ( process, support, encre, finition)
* Couleur de la Marque -Pantone Live Private cloud

* Communiquer des données numériques précises tout au long de la chaine

Cible couleur : physique vs numérique
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Digital Color workflow communication for Packaging g ou besting

2 Un écosysteme connecté pour un process optimisé

SPECIFIES RECEIVES DESIGNS RECEIVES DESIGNS RECEIVES DESIGNS RECEIVES PRINTS
BRAND DESIEN INK
PREMEDIA
SPECIFICATION TRANSLATES BRAND FORMULATION PRODUCTION
DEFINES JOB REQUIREMENTS CONVERTSDESIGNINTO  £pivuL ATES COLOR INKS PRINTS & FINISHES
REQUIREMENTS INTO DESIGN PRINT-READYFILES FOR PRESS THE JOB

Measurement Quality Control
ScoreCard
Accuracy Software




Coloris more t

han painting,

|




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6: Digital Color workflow communication for Packaging
	Slide 7
	Slide 8

