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Making an impact with luxury packaging —
visually, emotionally, and sustainably
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Making an impact with luxury packaging
PERGRAPHICA’

(O] sSetting the scene: packaging & paper

02 Enhancing luxury packaging visually

(03 Appealing to emotions with luxury packaging
04 Taking sustainable action

O5 Hands on luxury packaging
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A global leader in

JUSTAINABLE
PACKAGING AND PAPER

Mondi is integrated across the packaging and paper value chain.

Our 22,000 people around the world are supporting the circular
economy through innovation, efficiency and cross-industry
collaboration at each stage of our products’ lifecycle.

This is what makes our solutions sustainable by design.
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Mondi Action Plan 2030

¢

— Build skills that support long-term
employability

Commitments

— Provide purposeful employment for all
our employees in a diverse and
inclusive workplace

"

DRiVEN 50LUTIONS

— Create an environment that enables a
positive work-life experience, valuing
our safety, health and mental wellbeing

2030

Mondi Action Plan

Commitments

Commitments i

— Make our packaging and paper
solutions reusable, recyclable or
compostable

— Reduce our greenhouse gas emissions
in line with science-based Net-Zero

: TAKING ACTiON ON
CiMaTE
— Maintain zero deforestation in our wood

— Avoid waste by keeping materials supply, sourcing from resilient forests

in circulation
— Safeguard biodiversity and water

— Work with others to eliminate resources in our operations and beyond

unsustainable packaging

Built on Responsible Business Practices
Human Rights | Communities | Procurement | Environmental Impact
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Mondi Uncoated Fine Paper, a full portfolio of paper solutions

a—
Pulp Design papers and Professional printing
luxury packaging papers for universal and
papers premium applications
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Premium Universal and premium Technical and
recycled paper papers for home and Converting Papers
office printers Sob00l
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Luxury packaging and unboxing

A key success driver for luxury products

Unboxing?

Google interest

~ 9,820,000 results
Circa 2006

Interest over time (?)

Jan 1, 2004 Oct 1,2015

O3
Package InSight

Search interest in unboxing of luxury goods.

Source: Google trends: P E R G R A P H I CA®



https://trends.google.com/trends/explore?date=all&q=unboxing&hl=de

Luxury packaging and unboxing

A key success driver for luxury products
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Certainty of Reward
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Dopamine

Dopamine levels in the human brain are highest while we
anticipate the reward (while not 100% certain of what is inside.)

That’s why the ‘unboxing moment’ needs to reflect and "
complement the product.

Source: Prof. F. Moura, 2 April 2020: P E R G R A P H | CAO



https://liveinnovation.org/dopamine-more-than-pleasure-the-secret-is-the-anticipation-of-a-reward/
https://liveinnovation.org/dopamine-more-than-pleasure-the-secret-is-the-anticipation-of-a-reward/

Holographic Foll
+ Opaque White
Offset + 4C +
Silk Screen Print

“Glitter Varnish” :
Hot Foil + Flexo

Black Postprint
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De-/Embossing

Relief
Embossing +
Opaque White +
Flexo Opaque
White + 4C +
Lumatfin (Foll) +
Embossing

Flexo Opaque
White Inverse
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Luxury packaging and the human brain

Speaking to the senses to influence buying decisions

Aktivitat

Zeit

Multisensorische Verstarkung: Exponentielle Steigerung der Gehirnaktivitat mit jedem
zusatzlichen Sinneseindruck. (nach Scheier & Held, 2012b)

With each additional sense activated, the potential buyer's
attention to the product increases. When these senses are
activated congruently, i.e. building on each other, brain activity
iIncreases exponentially.

That’s why creating a multi-sensorial experience is key to PERGRAPHICA
packaging success.
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Brand match: the recipe for impact

Interplay is key to distinctive, on-brand luxury packaging

@ » V

The Look
Shades and Colour

The Feel
Surface and Haptics

The Process
Special Finishes and Printing

The Product
Substance and Applications

The Values
Sustainability and Values

PERGRAEF
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Levers to create sustainable packaging

Incorporating the full scope of CSR

« Climate: sourcing from companies with clear commitments
to greenhouse gas emissions.

« Circular economy: prioritising materials that can be kept in
circulation thus eliminating waste.

- Biodiversity: ensuring materials come from e.g. sustainably
managed forests confirmed by independent non-profit
organisations.

- Eco-design: working with partners who apply responsible
procurement practices.

« Traceability: with the introduction of the European
Deforestation Regulation (EUDR) authentication and
transparency will become accessible to customers

Giving the consumer peace of mind.
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Hands on
Luxury
Packaging...




Luxury packaging with measurable impact:
eye-catching, attention-grabbing, inspiring interaction




Booth #E34 Emondi
mymondi.net '

Please
come see
us again.
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