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From Physical
(o Digital and
Virtual

Eeery touch point of a brand becomes a way lo
imteract with customers
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Mission

The company ARY through MaryCard reinforce the value
of vour product

From a physical touch point the consumer/customer will be
able o access lo a video, a tutorial and different functions
Just with his phone.



how to use a cream
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Cosmetics



Application
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Gift Experience

Create emolion an
when offering a g
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DPP regulation

The DPP @)Ould be a good
vehicle Lo explgin ho@w and
here the hr uct IS commg
but@)z ARYZLL? g
come a connection link with
lne customer
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2 ARY
From Physical to Virtual

ARY is also a company speciqlized
mto AR. We did Zl‘%e gpigz solution
which is able to p %,muh‘z le 3D
objecls in1scene.. This kind of
Aﬁ{b ication is well adapled for
many kind of packaging to create
an added valite message.

Our Al SOl%twn recognize lhe
image on the pc,lc/mlgfe aZ@ % 3D
object can be visualize by the
consumer
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