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IntPact in a nutshell

Approach for the study

Results
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Accelerate, anticipate, innovate, collaborate
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We provide digital solutions and market intelligence expertise to

SHARE & COLLABORATE
via a one single platform

SIZE & FORECAST
your (un)familiar markets

IntPact | Grow with intelligence

MONITOR & FOLLOW
Your familiar environment

SEARCH & FIND
For identified OPPS & Threats

DISCOVER
new Opps & Threats
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Connect the dots between any relevant 
internal & external sources 
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EXTERNAL sources

ALL WEB
Websites, PR, News, Social media

blogs, forums, TV, radio
Databases

Geolocation & Maps
Deep & Darkweb

e-COMMERCE

Products
Brands

Reviews
Pricing

Specifications

INTERNAL sources

KNOWLEDGE & EXPERTISE
Reports
Analysis
Recommendations

CUSTOMERS INTERACTIONS
CRM visit reports & data
Call center data
Tradeshows…
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Get a 360° real-time view of your business drivers
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Market & Applications

Market size and forecast
Market Needs & Trends

Societal & Regulatory trends

Value chain & Consumers

Suppliers
Competitors

Customers
Consumers’ reviews

Employees

Products/Technologies

New products
New technologies
Key patents
Scientific literature

Hot topics

Sustainability
Safety
E-commerce
Personalisation…
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Scope 
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Geography: Worldwide

Languages : English & French

Period : January to June 2022
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IntPact approach: Human & Digital mix
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Aerosols and applications : how much conversations?
Where? in which media?
Last 6 months
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180 000 articles worldwide
40 000 articles in EU (20%)

* Consumer reviews on e-com platforms

*

Zoom on Europe
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Conversations by market and region
Last 6 months
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Worldwide EuropeNorth America

55% conversations worldwide on personal care aerosols
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Last 6 months top stories North America
Aerosol products recalls due to carcinogenic benzene
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Last 6 months top stories in Europe
Chemicals, air quality and accidents 
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Montreal protocol success
“Ozone layer 'rescued' 
from CFC damage”
“CFC ban bought us time 
to fight climate change”, 
say scientists
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Main themes
Last 6 months, media = online news, newspapers, magazines
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"While benzene is not an ingredient in any of the recalled products, 
our review showed that unexpected levels of benzene came from 
the propellant that sprays the product out of the can“…
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Sustainability: NO discussions on refillable/reusable aerosols
Refillable sprays (no pressure), compressed sprays, solid products…
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Solid Cosmetics
« Pain de rasage solide 
Lamazuna: the product is
equivalent to 2 shaving foam
aerosols » 

Eco-sprays or compressed sprays
“Eco-sprays use a nitrogen-based propellant 
that is naturally present in the air, reducing 
greenhouse gas emissions and limiting the 
impact on global warming. Generally 
packaged in recyclable aluminum bottles 
they offer the same number of uses as a 
conventional aerosol in a compressed 
format»

Refillable spray bottles
(Bottle + pump)
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Sustainability: Aerosol products recycling
many recycling communication campaigns but still some contridactory messages
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« No gas, 0% gas, no VOC… » claims: products examples
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Asia Europe
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Zoom on consumer medias: consumer reviews, twitter, 
blogs, forums
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3 times more positive than negative sentiments

80% positive consumer reviews on ecom platforms

Twitter

Forums

Cons reviews

Blogs

150k documents, last 6 months, worldwide
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Consumers like aerosol and spray products
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25k Positive consumer reviews on ecom platforms, last 6 months
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What consumers do not like  
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Toxic chemical substances - strongly influenced by the 
recent aerosol product recalls

Environmental impact - gas responsible for global 
warming

Full of gas/only gas /don’t last long

“Aerosol products are bad for the environment AND have 
chemicals in them bad for your skins.” 
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«Non aerosol» combined with « environmentally friendly » or 
«better for environment » 
Product reviews / consumer reviews
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“Redken Pure Force 20 is an 
environmental friendly and 
non-aerosol spray” 

«packaged in a 
sustainable non-
aerosol dispenser»

“non-aerosol hairspray  
powered by air rather than the 
damaging greenhouse gases 
used by traditional hairsprays”

“I really appreciate that it's 
making an effort to be 
more environmentally friendly”

Klorane Non-Aerosol Dry 
Shampoo with Oat Milk

“I really like the eco friendly 
packaging without aerosols.”

“An environmentally friendly 
alternative!”

“I like that it is better 
for the environment!”

Happy that it is a non 
aerosol can so it is 
environmentally friendly. 
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Zoom on consumer reviews: sentiments by categories
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31k documents, last 6 months, worldwide

All aerosol product categories are appreciated by consumers
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Zoom on suncare in  consumer medias
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6K documents,  august to nov 2021, worldwide 17K documents,  jan-june 2022, worldwide

“The recalled Sunscreen 

contains high levels of 

Benzene, which is a known 
human carcinogen.”
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Zoom on suncare in  consumer medias

IntPact | Grow with intelligence 22

Consumer reviews, Last 6 months, worldwide
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Zoom on deodorants consumer reviews on ecom platforms
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88k documents, last 6 months, worldwide
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Key learnings
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• Consumers like aerosol products 

• Highly concerned about toxic chemical substances (benzene…)

• Growing concern about indoor air quality & environmental impact of gas

• Reusable aerosols not mentioned...but refillable sprays, compressed sprays, 

“no-gas” or “non-aerosols” sprays, solid/powder cosmetics are very frequent 

• Recyclability: still contradictory claims 
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Your contacts to accelerate your growth

Laurence Joly
Business Development

l.joly@intpact.com

+ 33 6 29 75 91 58

Connect on LinkedIn
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CONTACT ME

BOOK A PERSONALIZED DEMO 

mailto:r.mestanza@intpact.com
https://www.linkedin.com/in/laurence-joly-b04a50a8/
https://www.linkedin.com/in/rapha%C3%ABl-mestanza-4031379/

