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ABOUT BEAUTYSTREAMS

The Go-to Source for Beauty Industry Insights

BEAUTYSTREAMS is the indispensable platform for trend and market insights. Ever-evolving changes in consumer lifestyles strongly impact buying habits in the beauty
sector. Companies that are well-informed and agile will stay ahead in today’s challenging market. BEAUTYSTREAMS is a valuable reference tool for strategy, product

development, and marketing teams worldwide.
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OUR SERVICES

Keep On the Pulse

BEAUTYSTREAMS is the go-to insights platform for the global beauty industry. It is the key reference point for strategy, product development, and marketing teams

worldwide. We offer two different types of services.

BEAUTYSTREAMS

BESPOKE

Our BEAUTYSTREAMS Premium site gives you access to strategic, daily industry Our Bespoke Consultancy offers proprietary solutions by leading beauty experts,
insights. It also includes an extensive Product Bank, Influencer Bank, and Image specifically tailored to your company’s needs.
Bank.
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OUR CLIENTS
(SAMPLE LIST)

Join Our Vast Community

BEAUTYSTREAMS members span six continents and include all types of organizations,

from indie to corporate giants, local to international, mass to luxury.
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CLIENT PROFILES

The Full Beauty
Supply Chain

BEAUTYSTREAMS works with companies throughout the
full beauty supply chain including raw materials
suppliers, contract manufacturers, packaging suppliers,
brands, agencies, and retailers. Their strategy, R&D,

innovation, product development, and marketing
teams trust BEAUTYSTREAMS insights daily.

SKIN

CARE
PERSONAL
CARE
HAIR
(CARE / COLOR / STYLING)
K 3 XK
BRANDS RAW MATERIAL COLOR
(FROM MASS TO LUXURY) SUPPLIERS COSMETICS
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PACKAGING DISTRIBUTORS
SUPPLIERS / RETAILERS
l fii PACKAGING
CONTRA;IA“QQ')‘;;A;TURERS MARKETING & DESIGN
AGENCIES
MEN’S
GROOMING
RETAIL

NAILS
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METHODOLOGY

The BEAUTYSTREAMS
Trend Funnel
Methodology

Our BEAUTYSTREAMS Trend Funnel methodology links
wide-ranging, societal and consumer movements to
current trends on the market today. We interpret trends
into actionable product development innovation and

marketing concepts.
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METHODOLOGY

The BEAUTYSTREAMS
Trend Funnel
Methodology

Our BEAUTYSTREAMS Trend Funnel methodology links
wide-ranging, societal and consumer movements to
current trends on the market today. We interpret trends
into actionable product development innovation and

marketing concepts.

3 years
Beauty Industry,
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BEAUTYSTREAMS MACRO MOVEMENTS 2026
| s #'f‘-" A ey

Entering a new world equilibrium
of novel ethical and virtual
dimensions



BEAUTYSTREAMS MACRO MOVEMENTS 2026

SUBJECTIVE TRUTH

MACRO SOS EARTH
MOVEMENT

EVOLUTIONS POLYCENTRIC IMPACT
2025-2026

JOYOLOGY

IMMERSIVE
CONNECTIONS

BEAUTYSTREAMS



\

'/Ogy shapes pelm, eventually
to the radicalizatio ions.

BEAUTYSTREAMS



'Iogy shapes perso ' on, eventually
to the radicalizatio '

89%

of US adults believe that

SOCIAL MEDIA SITES
RE MOSTLY OR PARTIALL
RESPONSIBLE FOR
THE SPREAD OF
FAKE NEWS

by end 2020 there were

150m

MORE SOCIAL
NETWORK USERS
THAN BEFORE
THE PANDEMIC

54%

of social browsers

USE SOCIAL MEDIA
TO RESEARCH
PRODUCTS

of respondents think that

OCIAL MEDIA WILL BECOM
THE MOST
IMPORTANT
ONLINE
CHANNEL
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£

$39b

will be the size of the
GLOBAL NATURAL
FRAGRANCE
MARKET BY

2025

In the first half of 2020 alone

PEOPLE WERE

CONSIDERED
CLIMATE REFUGEES

73%

of respondents think that

SUSTAINABILITY IS THE
MOST URGENT
PHILANTHROPIC
PRIORITY

43%

OF GEN Z US CONSUMERS
ARE WILLING TO PAY
MORE FOR SUSTAINABLE
PRODUCTS
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12 months, In the US

more than 5 60/0
60 countries o frold of of millennials

IS set to be the world's agree that

have experimented Al surpasses binary gender labels
5th Ia rgeSt with any other country in the world, ye are

economy. national digital ncluding the US. outdated.
currencies.
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BEAUTYSTREAMS MACRO MOVEMENTS 2026
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Globally,
an estimated

264 million

people suffer from
depression.

Suicide
is GenZ's
second-leading

cause of death.

The main
sources of
happiness globally

are relationships,
health,
and safety.

According
to research,

the happiness
of a close contact
increases the chance
of being happy by

15%.
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China

is the
Biggest
Gaming
Market

in the World

60%

of Chinese

Gen Z

are open to

Pay Money
Virtual Gooc

63%

of Chinese

Gen Z
Like to

Make Friends
Through Their
Avatars

3.5
Is the rating on 5.0
about the statements

“I Need to touch

a product”
before buying it

BEAUTYSTREAMS
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BEAUTY MOVEMENTS 2022-2024 OVERVIEW

Discover up-trending beauty movements for the next 3 years. All are defined to inspire all categories including
skin and personal care, make-up, nails, and fragrance as well as all genders and age groups.
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SWITCH OFF & SWITCH ON

The art to disconnect and re-connect.

MACRO & BEAUTY MOVEMENTS 2022-2026 BEAUTYSTREAMS



SWITCH OFF & SWITCH ON

The art to disconnect and re-connect.

Self-Care Perfumed ™\ Ritualistic Beauty

y.
Fine fragrance evolves from evoking emotion and sophisticated A new mindfulness is now. applied to ritualistic beauty. Whether
storytelling to leveraging the impact of specific ingredieﬁﬁd}lﬁe ancestral or newly invented rituals, the focus is now on actively
olfactory system in order to deliver psychological benefits and promoting ‘digital detox” by way of multisensorial experiences in

promote inner balance. - textures, colors and scents.

Cognitive Care Premium Personal Care

Cognitive care iS emerging as a new category in beauty whereby Against the backdrop of economic recession where consumers are
nootropics such as L-theanine and lion’s mane are featured in trading down in a number of categories, premium personal care and
wellness supplements to enhance peak mental performance. at-home spa experiences offer longed-for moments of indulgence.
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SCIENTIFICALLY SAFE

Medical and scientific credentialism assure safety.

MACRO & BEAUTY MOVEMENTS 2022-2026 BEAUTYSTREAMS



SCIENTIFICALLY SAFE( )

Medical and scientific credentialism assure safety.
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HYPER-LOCALISM

The rise of super-local inspirations and innovations.
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LAB-GROWN NATURALS

Biotechnology can solve sustainable production and sourcing.
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BIO-SENSORIALITY

Embracing the multi-sensorial aspects of natural ingredients.

MACRO & BEAUTY MOVEMENTS 2022-2026 BEAUTYSTREAMS
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https://premium.beautystreams.com/reports/bm-2024-scientifically-safe-4031

ETHICALLY CORRECT

Showing impeccable ethical behavior in all aspects.
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POLYCENTRIC IMMERSIVE

SUBJECTIVE TRUTH MPACT CONNECTIONS

Switch Off Ethically Scientifically
& Switch On Correct Safe
Hyper Lab-grown Bio-

Localism Naturals Sensoriality
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beautystreams.com

contact@beautystreams.com

Mercl.
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