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IN THE BEGINNING...

There is a great documentary series on Netflix called The
Toys That Made Us. Each episode focuses on a different icon:
Teenage Mutant Ninja Turtles, LEGO, Star Wars, Hello Kitty...

If you watch the series, you’ll quickly notice that there was
already a “cross-media” approach in the seventies and eighties.
Within the same franchise, you’d find toys, animated series,
movies, comics... One reinforces the other - financially and in
terms of storylines.

What to one person is a piece of plastic or a simple animated
series, is to another a lifestyle. At our events - FACTS, Made

in Asia, Heroes Comic Con & GameForce - we get to immerse
ourselves in a world made up of different subcultures several
times a year.

For the majority of the fans, returning to these events time
and time again feels like coming home. Our event dates are
their days of celebration. We hope to capture the magic of
our events in the document that follows. We are ambitious
to prove, together with you, that fan culture is the future of
entertainment.

Anthony Audenaerd
Head of Heroes Belgium
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The Heroes Belgium events had very humble
beginnings. FACTS started out as a small
gathering of 40 people in a tiny room above a
little café in Ghent back in 1993. Today, the brand
welcomes over 180.000 fans every year.
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es in a world fueled
dia and infused by content.’

edia & Ontario Creates

part of youth culture for som e.
1 87 Anyone who wants to reach that
- target group should be present at
Comic book sales in the us alone crossed events like Made in Asia and FACTS
the $1.87 billion mark in 2023. or on platforms like Twitch. That

worksjust a little better than a leaf-
6 / 1 o let in the library.
Gen Z say video games allow them to Maarten Leyts, Founder Trendwolves
fantasize about things that are outside their
grasp. This act of escapism fits with their

inclination toward entertaining content.

an half of our
4 - 5 members globally tuned into
- it [anime] last year..’
There are 4.5 million
gamers in belgium. Kohei Obara, Netlflix Director

Source: vgfb
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A POP CULTURE
CELEBRATION

What was the world’s first comic?
Nobody can say for sure. What is
certain is that the medium became

a significant industry starting in the
1930s. Thanks to the introduction of
Superman, which ushered in the Golden
Age of Comic Books. Many characters
introduced then are still familiar to us
today: Batman, Captain America,
Wonder Woman...

It’s not just because of the newly
published comics that we still know
them. No, there are entire media
empires created around these
characters. Publishers like Marvel

and DC Comics made countless film
adaptations with their superheroes.
With success: four of the ten most
popular movies ever, for example, are
part of the Marvel Cinematic Universe.

The impact of pop culture is also
growing on other fronts. Gaming
used to be something obscure, done
on rudimentary PC’s and consoles
marketed towards children. But
today, everyone is playing. Just
think of mobile gaming, played on a
device that is easily accessible and
very widespread, which lowered the
threshold immensely. Big publishers
buy smaller publishers for billions
of dollars, and e-sports have made
a breakthrough. Not to mention the
cultural impact of gaming.

At FACTS we bring together comic
books, films and games in one
fantastic event. Visitors can discover
and experience pop culture. People
dress up, gather at fan clubs, get to
know new brands and franchises... It’s a
celebration for everyone who is a hero
or dreams of being one.



FACTS

FACTS allows fans to pose questions to
international stars during Q&A panels,
or ask them for a signature or a selfie.
Amazing actors of Star Wars, The Lord
of the Rings, Harry Potter, The Walking
Dead, Game of Thrones, Doctor Who
and many more awesome series and
movies are coming to FACTS to meet
them.

On top of that, we always have the
most legendary artists coming over
to sign their favourite comics, like
Tony Moore (The Walking Dead),
Don Rosa (Donald Duck), and many
more.
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WWW.FACTS.BE

[PAGE VIEWS onevear)  1.882.783

790.000

ACEBOOK/FACTSCONVENTION

£ N 05.751

INSTAGRAM/FACTSCONVENTION

I 3052

TIKTOK/FACTSCONVENTION

o' I 6396

for attending FACTS:

1. To buy something

2. To hang out with friends

3. To be immersed in the FACTS universe
4. Cosplay

5. It has become a tradition

6. To meet people who share my passions

7. To meet actors/actresses
F ﬂ CTS 8. Videogames

Top reasons our visitors give

'FACTS’ is a great way to get brand exposure to
highly concentrated pop culture fans and to create
a positive brand association when the audience is
having fun surrounded by superheroes or fantastic
creatures. FACTS is obviously “The place to be” for
brands like Disney, Marvel or Star Wars.’

Ariane Verrier

Senior Marketing Manager Motion Pictures, The Walt Disney
Company




A RECIPE FOR
SUCCESS

33.219 €161.21

VISITORS AT FACTS SPRING 2025 AVERAGE SPEND PER VISITOR AT

EXHIBITOR BOOTHS ALONE
41.123
VISITORS AT FACTS FALL 2024 58 o oo + mz
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A RECIPE FOR MAGIC

FACTS is more than just a place where you can buy merchandise and
watch a few shows. It’s a total experience that deliberately aims to
bring out the best in pop culture fans and to create a safe haven

for them to celebrate fiction in their own way. In short, the goal
consists of 5 distinct pillars.

FACTS merely provides a place where
people can express themselves freely without
judgment, while striving towards body positivity,
gender equality, and looking past color.

The careful construction of everything geeky Whether it’'s new releases

makes sure that all your fandom funny bones of movies, developments in tech, or

get tickled, from fantasy and sci-fi to forgotten popularity spikes in pop culture fields,

childhood heroes, all reappearing in front of you. FACTS knows what, who, where and how.
The moment a fan exits The FACTS feeling

FACTS, they’ll always have a physical IS @ movement that celebrates being

souvenir in their pockets or an unforgettable yourself and the many worlds of fiction

memory etched in their minds. in incredibly creative ways, together.

15



MADE IN ASIA

MADE IN ASIA

When Hokusai sketched a series of scenes from daily life in 1814, he had
no idea that his work would influence pop culture. It laid the foundation
for a concept Kitazawa Rakuten refined in 1902: manga. Japanese comics,
nowadays an international phenomenon.

Anno 2025, we can no longer imagine a world without Dragon Ball,
Sailor Moon and One-Punch Man. Manga is not the only successful Asian
export product. Think of anime, K-pop, games like Tekken or Super Mario...

On the other hand, many media companies are making a move to Asia.
The biggest franchises are introducing Asian characters or film scenes

in Korea, Japan, India and China. This move is no coincidence: cinema is
booming business there. The most lucrative movie of (the unusual year)
2020 was the Chinese film The Eight Hundred, which grossed 461 million
dollars worldwide.

The East is changing the world of pop culture - and you can
experience it at every edition of Made in Asia.




MADE IN ASIA

At Made in Asia, fans can meet their
favourite mangakas, anime animators,
cosplayers, musicians, authors and
illustrators. They sit down for Q&A
panels, hand out autographs or take
selfies with fans.

Apart from that, the YouTube area
of the Made in Asia festival is home
to many gaming, YouTube and
streaming artists.

“This event is great! It gives
me the opportunity to see
my community in perfect
conditions!

Furious Jumper, YouTuber

SILENT JILL
447 K FOLLOWERS

REDKILL

1,28 M FOLLOWERS

MISSJIRACHI

746 K FOLLOWERS
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JEAN-FILS

2,52 M FOLLOWERS

FURIOUS JUMPER

3,99 M FOLLOWERS




OMAMORI
(LUCKY CHARM)

FOR SUCCESS

CEBOOK/LESALONMADEINASIA

INSTAGRAM/SALON_MADEINASIA

TIKTOK/SALON_MADEINASIA
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Top reasons our visitors give
for attending Made in Asia:

1. To be immersed in the Made in Asia universe
2. To hang out with friends

3. To buy something

4. Cosplay

5. The Asian food courts

6. To meet people who share my passions

7. To meet artists & guests

8. Videogames




THE FORMULA
FOR OUR STORY

47%
FEMALE
VISITORS

28%

18-24

24%

35-44 45+ A /AP
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49% \ <17
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58.932 € 182. 64

VISITORS AT MIA SPRING 2025 AVERAGE SPEND PER VISITOR AT
EXHIBITOR BOOTHS ALONE

ainment Market
8 trillion in 2024, 62 873
USD 1.62 trillion by = 87 ooo mZ
R of 4.77%. VISITORS AT MADE IN ASIA

& HEROES COMIC CON FALL 2024
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HEROES COMIC CON

HEROES COMIC CON

Comic Cons are the true home to all geeks out there. A place to belong
and meet people alike. Heroes Comic Con, one of the latest additions to
the Heroes brand, is proof of that.

We invite and excite thousands of guests, waiting to meet each other, their
favorite celebrities and enter a world unlike anywhere else. At Heroes
Comic Con, you can be you and so much more. A superhero, a Witcher,
Hogwarts student or even a vampire.

Although Heroes Comic Con has only integrated with Made In Asia a few
years ago, it is already gaining a steady and loyal fanbase. With actors,
actresses, food halls, activities and cosplayers alore, we continue to
inspire, entertain and bring together people of all kinds from all over the
world!

In a digital world where millenials, gen z and gen alpha have grown up
into, we tranform that into a reality where all your heroes are real and
they are waiting to meet you, you can express yourself fully and enjoy
small and big moments, all in one place.

7
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A core memory for some, a warm hug for others and an amazing
experience for everyone.




HEROES COMIC CON
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At Heroes Comic Con, people can IAN SOMERHALDER BOB & ELIZA
meet their favorite actors, actresses :
THE VAMPIRE DIARIES THE 100

and celebrities. They sit down for Q&A
panels, hand out autographs or take
selfies with fans.

Recently, we were able to have our
attendees meet the 2 main actors of
The Vampire Diaries, a popular series
with a cult, yet huge following, lan
Somerhalder & Paul Wesley.

. PAUL WESLEY

THE VAMPIRE DIARIES

‘Testimony of how thoughtful
the people of Belgium are.’ -

Misha Collins, Supernatural actor

LANA PARRILLA WARWICK DAVIS

ONCE UPON A TIME { . st '\; " HARRY POTTER




WWW.HEROESCOMICCON.BE

CEBOOK/HEROESCOMICCONBELGIUM

INSTAGRAM/HEROESCOMICCONBELGIUM

TIKTOK/HEROESCOMICCONBELGIUM

g =

Top reasons our visitors give

1. To be immersed in the Made in Asia universe
2. To hang out with friends

3. To buy something

4. Cosplay

5. The Asian food courts

6. To meet people who share my passions

7. To meet artists & guests

8. Little Asia and manga activities

2

for attending Heroes Comic Con:
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THE FORMULA
FOR OUR STORY

FEMALE
VISITORS

MALE
VISITORS

d a stronger
versations and
discussions a

(Source: RollingStone)

59.314

VISITORS AT MADE IN ASIA
& HEROES COMIC CON FALL 2023

62.873

VISITORS AT MADE IN ASIA
& HEROES COMIC CON FALL 2024

35-44

45+
15%

€ 182.64

AVERAGE SPEND PER VISITOR AT:
EXHIBITOR BOOTHS ALONE

87.000 m?



HEROES COMIC CON

TIME FOR A NEW ADVENTURE

The Heroes events already have huge communities of loyal and
passionate pop culture fans, but even with decades of experience, we
felt like we could cater to even more with a different approach. That is
why we launched the brand-new Heroes Comic Con in Brussels Expo,
in 2022: to appeal to an even broader audience than ever before.

The goal for Heroes Comic Con was to add another layer over the
known comic con formula and take it to new horizons. It will also be
the ultimate experience for anyone who loves well-made series and
movies. With the rising demand for actors of non-geeky franchises
and the enormous success of mainstream series and movies on
streaming platforms, we were positive that this new layer would
attract a sizeable number of new visitors to the show.

This event was fused with Made in Asia, with the same date &
location. Anyone who bought a ticket to Heroes Comic Con also
got access to Made in Asia and vice versa, creating the feeling of
a world tour of East & West for the fans. This mutually beneficial
situation brought smiles to the faces of 62.873 visitors during
only its third edition!

Heroes Comic Con’s
next superhero

encounter is coming:
18-19 OCTOBER



HEROES COMIC CON

CELEBRATING DIVERSITY

The visuals of Heroes Comic Con’s marketing campaigns
reflect the aim to have multiple types of fans at the event.

From the board gaming 20-somethings to the veteran
80’s movie fans and from the streaming platform
watchers to the figurine collectors, they’ll all get to meet
their heroes and have a wonderful comic con weekend.

Apart from bringing a fantastic pop culture experience,
we also want to celebrate diversity. Anyone is
welcome. We wish to unify those who identify as
‘geeks’ with those who sit down for a historical

drama series, and everyone in between, to join a

great festival where their interests are being put on

a pedestal. If they’ve ever pressed play, this is where
they’ll want to stay.




A GREATER STORY
UNFOLDS

Comic Con takes place in the capital off.
m, but also of Europe. With many European
utions housed in this region and its numerous s
storic monuments, this city attracts people from aII '
over the world. o iy

Heroes Comic Con, GameForce and Made m
Asia together occupy

87.000 M2

in Brussels Expo.
That’s about the size of 77 football ﬁeldsl




GAMEFORCE

GAMEFORCE

GameForce gathers all aspects of gaming culture and
technology and celebrates it in a spectacular B2C event.
From retro to big releases, from niche to triple A titles, from
board games to VR, GameForce manages to captivate and
connect gamers of all generations.

This gaming event boasts an impressive amount of
international gaming partners and keeps tab on the
communities with a yearly GameForce Gaming Awards
ceremony and esports. More locally, it also supports small
and upcoming entertainment from the Benelux, acting like
a patron to new entrepreneurs, by providing visibility and
promotion.

Originally established in Waagnatie Antwerp in 2014 and
later held in Nekkerhal Mechelen, this event was ultimately
added to the already impressive event roster of Easyfairs
in 2024. After a previous close-knit partnership, it is now
officially enlisted in the - respectively - Asian and western
pop culture events Made in Asia and Heroes Comic Con,
under the Heroes umbrella.

28



GAMEFORCE

AMELIA TYLER

GameForce is the place to be for any gamer.
Voice actors join in on this celebration of
gaming, too! They sit down for Q&A panels,
hand out autographs or take selfies with fans.

Explore, revisit and engage with all forms
of gaming. From retro games, to the
newest releases and upcoming projects, at
GameForce you can experience it all!
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FACEBOOK/GAMEFORCEBE

INSTAGRAM/GAMEFORCEBE

TIKTOK/GAMEFORCEBE
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Top reasons our visitors give
for attending Gameforce:

1. To be immersed in the Gameforce universe

2. To hang out with friends

3. To buy something

4. Cosplay

5. The Asian food courts

6. To meet people who share my passions

7. To meet artists & guests

8. Little Asia and manga activities



GAMEFORCE

The Belgian gaming
industry

Has an estimated value of €863 million in 2023
4.5 milion active gamers in Belgium

(source Video Games Federation)

that’s 40% of the Belgian population

Almost half of that (47%) audience are female players

133 gaming companies are active in Belgium

‘
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THE FORMULA
FOR OUR STORY

FEMALE
VISITORS

35-44
45+

MALE
VISITORS

1,1%

25,7%
25,2%
<17
23%

15.000 € 156

VISITORS AT GAMEFORCE FALL 2023 AVERAGE SPEND PER VISITOR AT
EXHIBITOR BOOTHS ALONE

ge split

The timated at USD

e disapecedrore D BF 3 87.000 m?

VISITORS AT MADE IN ASIA, HEROES COMBINED WITH MADE IN ASIA &
COMIC CON & GAMEFORCE FALL 2024 HEROES COMIC CON

(Source: Mordorlntellig



As a partner of FACTS, Made in Asia, Heroes Comic Con & GameForce you reach a large
audience and, above all, the right target group. Visitors to our
events are curious, vocal and passionate. If anyone wants to learn
about new products or services, it’'s them! The numbers don’t lie:
they like to spend money on what they love.

Working together, we’ll figure out how to give you the stage you deserve. Contact us to
see how we can strengthen each other!



CAPTAIN PLANET

Like real superheroes, we
want to protect the world.
From evil forces, of course,
but also from climate
change. That’s why Easyfairs
sighed the pledge for “Net
Zero Carbon Events”. The
pledge is the result of global
collaboration throughout the
event industry.

By signing the pledge,
Easyfairs is committing

to publish our pathway to
achieve net zero by 2050

at the latest, with an interim
target in line with the Paris
Agreement’s requirement to
reduce global GHG emissions
by 50 % by 2030.

On the roofs of the Flanders
Expo halls are 53,000 m? of solar
panels, accounting for 40 % of
FACTS’ total power consumption.

Electric driving is the future. We
have 12 charging stations at
the parking lots of our Belgian
venues.

At Flanders Expo Ghent, we
separate waste streams and thus
reduce the total amount of waste.

We collect rainwater from our
roofs and use it to flush the toilets.
In this way, we save thousands of
liters of drinking water.

We strive to consume less meat.
We opt for locally produced food.

Internal transport is runs
on green energy whenever
possible.



Creation Supervisor
@easyfairs.com
93 74 2575

Rémy De Smet

Community & Content Coordinator
remy.desmet@easyfairs.com

+32 479 510129




